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1. Recommendation 
All councils across Greater Sydney are encouraged to work together to strengthen and build social 
capital, and to actively champion community-led initiatives that bring people together and 
strengthen local connections.  

As part of the Resilient Sydney network, councils play a vital role in fostering belonging, inclusion, 
and connections. By distributing practical, measurable, and inclusive communication tools, councils 
can empower their communities to build stronger relationships, enhance wellbeing, and contribute 
to a collective response to future challenges.  

Engagement with these shared resources supports deeper connection across neighbourhoods and 
reinforces council leadership in building resilient, thriving communities. 

1. 2026 campaign resources to promote 

community connection 
 
Councils are encouraged to participate in and promote the following key initiatives: 
 

• NSW Seniors Festival (2 - 15 March 2026)  
Toolkit to recognise and celebrate the contributions of older residents. 
 

• Harmony Week (16 - 22 March 2026) 
Planning kit to celebrate diversity, inclusion, and multicultural 
communities. 
 

• National Close the Gap Day (19 March 2026) 
Resources supporting the National Agreement on Closing the 
Gap.  
 

• Neighbour Day - as part of Neighbours Every Day 
(29 March 2026) 
Practical tools to foster neighbourly connection and local 
belonging. 
 

• NSW Youth Week (16 - 26 April 2026) 
Media kit to amplify youth voices and leadership. 
 

• Loneliness Awareness Week (3 - 9 August 2026) 
Encourage communities to “Make Moments Matter” - in 
person and online. 

 

Images: 2026 Community Connections campaigns for Greater Sydney councils to promote 

https://www.nsw.gov.au/sites/default/files/noindex/2025-10/nswseniorsfestival_promotional_toolkit_2026.pdf
https://www.harmony.gov.au/resources/resources
https://www.closingthegap.gov.au/resources
https://neighbourseveryday.org/resources/
https://www.nsw.gov.au/arts-and-culture/nsw-youth-week/information-for-councils#toc-media-kit
https://lonelinessawarenessweek.com.au/
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2. Supporting the Resilient Sydney Strategy 
Participation in the 2026 Community Connections campaign directly contributes to Action 17 – 
Community-led action and Action 19 - Measure and value social capital in the Resilient Sydney 
Strategy (2025 - 2030), reinforcing councils’ commitment to strengthening social cohesion and 
resilience across the region. 

 
The campaign toolkit provides everything councils need to participate effectively, including: 

• Clear objectives and key messages 

• Ready-to-use communications copy 

• Social media content and promotional images 

• Links to media release templates 

• Links to posters. 

 
Campaign materials are also available in a range of community languages commonly used across 
Sydney (see Appendix 7), ensuring inclusive and accessible engagement. 

 

Building on success in 2026 

In 2025, 32 Greater Sydney councils joined the Resilient Sydney Community Connections 
campaign to promote belonging and inclusion. The collective effort demonstrated the power of 
coordinated action and local leadership. 

We thank participating councils for their commitment and encourage all councils to join us again in 
2026 - to continue strengthening community connections, fostering belonging, and building a more 
inclusive and resilient Greater Sydney. 
 

Stronger Together. Prepared for the Future. 

 

 

 

 

Images: Neighbours Every Day campaign for Greater Sydney councils to promote 

 

 

 

https://share.google/iiwnSqpYE8xAlRMsH
https://share.google/iiwnSqpYE8xAlRMsH
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3. Summary 
Operating since 2015, Resilient Sydney is a collaboration of all 33 Greater Sydney councils 
collaborating to manage risk and build resilience in our region through knowledge sharing, capacity 
building, and planning for our communities, infrastructure, and natural environment. The Resilient 
Sydney Strategy (2025 – 2030) lays out a roadmap to address the key shocks and stresses that will 
impact the communities of Greater Sydney. Resilient Sydney is aligned to the global Resilient Cities 
Network. The Resilient Sydney Office is funded by local government and hosted by the City of 
Sydney. 
 

What Matters Most 

Direction 3 of the Resilient Sydney Strategy “Connect for Strength” supports communities to 
understand the importance of building social capital.  

The longest-running study on happiness, conducted by researchers at Harvard University since 
1938, found one clear result: The strongest predictor of a long, healthy and fulfilling life is good 
relationships. 

It did not matter whether people were from more and less advantaged backgrounds. What 
mattered most was whether they felt connected to others. 

Research also shows that when people feel socially isolated: 

• Stress levels increase 

• Heart rates are higher 

• Stress stays elevated  

• Mental health suffers. 

But when people feel supported: 

• Stress reduces 

• Recovery from trauma improves 

• Physical health improves 

• People live longer. 
 

Why this matters for Sydney 

Sydney faces increasing pressures: 

• Climate disasters (fires, floods, storms,  
coastal erosion and heatwaves) 

• Cost-of-living stress 

• Housing insecurity 

• Social isolation 

• Mental health challenges. 

When neighbours know each other, when families feel supported, when local groups are strong, 
communities: 

• Recover faster from climate disasters 

• Support at risk community members 

• Reduce the demand on emergency services 

• Improve mental health outcomes. 

Image: Relationships NSW image 
promoting mental health 

https://share.google/JBl52q57N5jJKWKqa
https://share.google/JBl52q57N5jJKWKqa
https://resilientcitiesnetwork.org/
https://resilientcitiesnetwork.org/
https://news.harvard.edu/gazette/story/2017/04/over-nearly-80-years-harvard-study-has-been-showing-how-to-live-a-healthy-and-happy-life/
https://www.aihw.gov.au/mental-health/topic-areas/health-wellbeing/social-isolation-and-loneliness
https://www.relationshipsnsw.org.au/blog/how-relationships-boost-mental-health/
https://www.youtube.com/watch?v=d5g4mquZ9w8
https://knowledge.aidr.org.au/resources/ajem-jan-2010-engaging-communities-before-an-emergency-developing-community-capacity-through-social-capital-investment/
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• Increase civic participation. 

 
Social capital and social infrastructure 

Social networks are just as important as physical infrastructure. 
 
Strong social networks: 

• Increase people’s sense of safety 

• Build collective responsibility 

• Strengthen local response capacity 

• Reduce long-term recovery costs. 

During disasters across NSW, communities that were already connected responded better than 
those that were fragmented. 
 

What Greater Sydney councils can do 

Building social capital does not require complex programs. It requires intentional design and 
consistent support. 

 

Greater Sydney Councils already: 

Design for connection 

• Create welcoming public spaces 

• Support libraries and community hubs 

• Invest in parks, playgrounds and local gathering spaces 

• Ensure new developments include shared community areas. 

Support local groups 

• Provide small grants for neighbourhood initiatives 

• Support multicultural associations and community organisations 

• Support intergenerational programs 

• Fund community-led events. 

Strengthen social preparedness 

• Encourage neighbourhood networks before disasters happen 

• Build local volunteer capacity 

• Support “know your neighbour” campaigns 

• Include social connection strategies in emergency planning. 

 

 

 

 

 

 

 
Image: Guy Wilkinson - Julia Reserve youth precinct  

https://scanloninstitute.org.au/wp-content/uploads/Mapping-Civic-Participation-Opportunities-across-Australia.pdf
https://ucrh.edu.au/new-findings-community-led-disaster-response-and-adaptation/
https://haveyoursay.cumberland.nsw.gov.au/her-way-guildford
https://www.blacktown.nsw.gov.au/About-Council/What-we-do/Transformational-Projects-Program/Western-Sydney-Infrastructure-Grants-Projects/Seven-Hills-Community-Hub
https://www.fairfieldcity.nsw.gov.au/Your-Council/About-Council/Fairfield-City-Mayor-Frank-Carbone-Message/More-playgrounds-on-the-way-for-families-to-play?
https://www.innerwest.nsw.gov.au/develop/plans-policies-and-controls/strategic-plans/local-strategic-planning-statement
https://www.georgesriver.nsw.gov.au/Community/Grants-and-Sponsorship/Micro-Grants?
https://www.cbcity.nsw.gov.au/your-council/media-centre/500000-grants-to-support-cbcity-community-groups
https://www.wollondilly.nsw.gov.au/home/latest-news/connecting-seniors-program-brings-generations-together-in-wollondilly
https://www.huntershill.nsw.gov.au/Community/Community-Grants?
https://www.hawkesbury.nsw.gov.au/for-residents/community/prepared%2C-informed-and-ready?
https://www.waverley.nsw.gov.au/community/get_involved_in_your_community/volunteering_in_waverley?
https://www.northernbeaches.nsw.gov.au/community/your-neighbourhood?
https://www.cityofsydney.nsw.gov.au/strategies-action-plans/resilience-strategy
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The economic case 

Investing in social capital: 

• Reduces long-term healthcare costs 

• Reduces demand on crisis services 

• Improves workforce participation 

• Supports recovery after disasters 

• Builds trust in local government. 

 

Aligning with Resilient Sydney 

Resilient Sydney calls for: 

• Strong communities 

• Inclusive growth 

• Disaster readiness 

• Collective capacity. 

 

Social connection means: Feeling you belong 

A resilient Sydney is not just about buildings and systems. It is about people knowing each other. 

When councils invest in social capital, they are investing in: 

• Health 

• Safety 

• Recovery 

• Belonging 

• And the long-term strength of our city. 

 
 
 

 

 

 

 

 

 

 
Credit: Wollondilly Shire Council - Resilient Wollondilly 
mobile recovery van 

Credit: Fancy Boy Photography - Lane Cove and 
Willoughby councils Hi neighbours! 

https://www.pwc.com.au/health/health-matters/Health%20Matters%20edition%202.pdf
https://assets.pc.gov.au/inquiries/completed/not-for-profit/submissions/sub153-attachmenta.pdf
https://sydney.org.au/wp-content/uploads/2021/11/2018-07-A-new-era-for-Local-Government.pdf
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4. What you can do 

As part of your council’s commitment to the Resilient Sydney Strategy (2025–2030), now is the 
time to lead with purpose. 

Action 17 and 19 calls on us to truly 
understand the value of social capital and 
work together in ways to strengthen it 
across Greater Sydney. It is an opportunity 
to strengthen belonging, connection, and 
resilience in every neighbourhood you 
serve.  

From March to April 2026, Resilient 
Sydney invites councils across Greater 
Sydney to actively champion community 
connection and social preparedness by 
promoting six coordinated campaigns 
and their supporting resources. 

By designing for connection, supporting local groups, and strengthening social preparedness, 
councils can help build the social capital that enables communities to thrive before, during, and 
after disruption. 

5. A Call to Action for Councils 
Resilient Sydney encourages your council to take the following actions: 

1. Equip and amplify 

Download the campaign toolkits, resources, and 
media kits. Tailor them to your local context and 
actively amplify their messages - encouraging 
residents to belong, connect, participate, and 
celebrate. Make it easy for your community to 
engage and build meaningful social 
connections.  

2. Activate your community 

Host events, share local stories, and run 
tailored programs through your community 
hubs and networks. Create spaces where 
people can meet, talk, learn, and collaborate. 
Foster moments that strengthen relationships 
and deepen trust across diverse groups. 

3. Champion what you already do 

Start conversations within your council. What 
design-for-connection initiatives are already underway? Which local groups are you 
supporting? What social preparedness programs are making a difference? 

https://www.cityofsydney.nsw.gov.au/governance-decision-making/resilient-sydney
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Promote these efforts. Share success stories. Highlight local champions. Inspire further action 
across departments and throughout your community. 

This is a collective effort and leadership at the local level matters. By supporting these campaigns, 
your council demonstrates its commitment to resilience, strengthens community ties, and helps 
build a safer, more connected Greater Sydney. 

Let’s work together to make March and April 2026 a powerful example of community connection in 
action. 

 

6. 2026 Campaigns 

2026 NSW Seniors Festival  
(2 - 15 March 2026) 

Get involved, stay active, connect with others, 
celebrate your achievements and embrace life fully - 
Live Life in Colour! 

1. Get Active & Connected: attend events, try out 
new activities, enjoy community programs and stay 
socially engaged.  
 
2. Celebrate Your Contributions: the week 
highlights the invaluable roles older people play in 
families and communities.  

 
3. Try Something New: from workshops to performances to fitness sessions, seniors are 

urged to explore opportunities that enrich wellbeing.  
 

4. Express Creativity: reflect the colourful theme by dressing brightly, participating in art and 

creative events, and sharing stories.  

https://www.nsw.gov.au/arts-and-culture/seniors-festival
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Harmony Week 2026  
(16 – 22 March 2026) 
 
Everyone belongs - encouraging all 
Australians to actively celebrate 
inclusiveness, respect and a sense 
of belonging for people from all 
cultural and linguistic backgrounds.  

1. Celebrate cultural 
diversity: recognise and 
enjoy the contributions that 
people from diverse 
backgrounds make to 
Australia’s society.  
 

2. Be inclusive: foster environments where everyone feels welcome and respected, 
regardless of race, culture, religion or language.  
 

3. Participate in activities: attend or host events, share stories, wear orange (the Harmony 
Week colour), and engage in meaningful conversations that promote connection and 
understanding.  
 

4. Spread the message: publicly support the principles of unity and belonging - for example 
through social media with hashtags like #harmonyweek and #everyonebelongs. 

 

National Close the Gap Day 2026 (19 March 2026) 

All Australian governments are working with Aboriginal and Torres Strait Islander people, their 
communities, organisations and businesses to implement the new National Agreement on Closing 
the Gap at the national, state and territory, and local levels. 

1. On National Close the Gap Day host an activity in your workplace or community. 
 

2. Bring people together to share information, to take meaningful action in support of 
achieving health equality for First Nations Peoples by 2032. 

https://www.harmony.gov.au/resources/web-banners
https://www.harmony.gov.au/resources/web-banners
https://www.harmony.gov.au/resources/web-banners
https://www.closingthegap.gov.au/national-agreement
https://closethegap.org.au/
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Neighbour Day – as part of Neighbours Every 
Day (29 March 2026)  

Champion everyday actions that build social 
connection, inclusion and respectful relationships 
across your local government area. 

1. Encourage residents to strengthen local 
ties and foster a genuine sense of belonging 
with their neighbours. 
 
2. Share practical tools, ideas and resources 
that support connection year-round -not just on a 
single day of celebration. 
 
3. Embed belonging into local strategy by 
prioritising initiatives that help people reach out, 
connect and build respectful relationships every 
day. 

 

 

 

 

 
NSW Youth Week (16 - 26 April 2026) 

NSW Youth Week is more than a celebration - 
it’s a platform for young people to shape the 
future of their communities. 

Dream. Dare. Do. invites young people to live 
with courage, dream big and take positive steps 
towards their goals 

1. Host inclusive and youth-led events: 
that inspire creativity, leadership and 
community pride. 
 

2. Create platforms for young people: to 
showcase their talents, ideas and 
entrepreneurial spirit. 
 

3. Amplify youth voices: provide safe, 
visible opportunities for advocacy and 
civic participation. 
 

4. Design spaces and experiences that 
foster connection: self-expression and belonging.  
 

5. Co-design with young people - not just for them - ensuring their perspectives shape 
programs and decisions. 

https://neighbourseveryday.org/resources/downloads/
https://neighbourseveryday.org/resources/downloads/
https://www.nsw.gov.au/arts-and-culture/nsw-youth-week
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Loneliness Awareness Week  
(3 - 9 August 2026) 

You can take small steps to strengthen existing relationships 
or build new ones. Social connection is a basic human need 
that is important for our health and wellbeing. Meaningful 
social connections can: 

• Create a sense of belonging, purpose and identity 
 

• Improve your self-esteem 
 

• Boost your confidence 
 

• Reduce your stress levels 
 

• Increase your resilience in the face of challenges 
 

• Reduce your risk of developing health conditions.  

7. Campaign Objectives 
Target audience: residents of Greater Sydney 

Start with a conversation: Introduce yourself to your neighbours, exchange contact details and 
build shared understanding about how you can support one another - before support is ever needed. 

• Turn resilience into everyday connection: Have conversations in your street, building or 

local group about what connection means to you - then commit to small, practical actions 

that strengthen trust and belonging. 

• Step into your role as a community connector: Recognise that strong neighbourhoods 

are created by individuals who check in, lend a hand - helping communities withstand, 

respond to and recover from challenges together. 

• Make connection a habit: Volunteer locally, attend a community event, join a local group 

or simply say hello to someone new. Small moments of connection build lasting community 

strength. 

• Partner with your community organisations: Co-host local programs, share resources 

and initiatives designed to bring people together and build connections - to take part in 

shaping a stronger, more connected community. 

 

 

 

 

https://lonelinessawarenessweek.com.au/wp-content/uploads/2025/07/a-call-for-connection-understanding-and-addressing-youth-loneliness-in-australia.pdf
https://lonelinessawarenessweek.com.au/wp-content/uploads/2025/07/a-call-for-connection-understanding-and-addressing-youth-loneliness-in-australia.pdf
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8. Marketing Activity  
The primary objective of the communications activity outlined in this plan is to build knowledge 
across councils to use social capital to build connections and better prepare for future shock 
events.  

For all assets including images and in-language assets, check out the resources in this kit to help 
you support your communities to understand how to prepare themselves and their networks for 
shock events.  

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

Credit: Chris Southwood / City of Sydney – NSW Seniors Week 

Credit: Chris Southwood / City of Sydney - NSW Youth Week 
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Suggested marketing activity:  

Here are some suggested marketing activities to promote the community connection. This kit provides everything you need to promote community 
connections.   

# Activity Reference material and previous examples 

1 Promote on your council webpage  

Create a landing page to act as a holding 
site for the NSW Seniors Festival on your 
council website.  

You can promote activities and encourage 
residents to attend events. 

Appendix 1: NSW Seniors Festival website landing page. 

Examples:  

• Hornsby Shire Council – Hornsby Shire Council is inviting older residents to take 

part in a vibrant program of free activities for the NSW Seniors Festival.  

• Cumberland Council – Cumberland City Council’s Seniors Festival is a vibrant 

celebration of the remarkable contributions of our senior community. 

• Liverpool City Council – The Liverpool Seniors Festival program offers a range 

of inclusive and engaging activities for our community.  

2 Issue a media release  

Share a media release with local media or 
through council newsletters encouraging 
residents to celebrate local diversity by 
participating in Harmony Week activities.  

Appendix 2: Harmony Week media release. 

Examples:  

• Georges River Council – Diversity is highly valued in the Georges River 

community with 99 different nationalities represented and 45 percent of residents 

born overseas 

• North Sydney – The serious conversations needed on racial discrimination are 

not mutually exclusive from the celebration of multicultural society which 

underlines Harmony Week. 

• Sutherland Shire Council – “Harmony Week is a meaningful opportunity for our 

community to come together and celebrate what makes us unique while also 

recognising what unites us,” Mayor Boyd said. 

  

https://www.nsw.gov.au/arts-and-culture/seniors-festival
https://www.hornsby.nsw.gov.au/Home/Slideshow/Seniors-Festival-2026
https://www.hornsby.nsw.gov.au/Home/Slideshow/Seniors-Festival-2026
https://www.cumberland.nsw.gov.au/seniors-festival
https://www.cumberland.nsw.gov.au/seniors-festival
https://www.liverpool.nsw.gov.au/community/your-community/seniors/seniors-festival-2026
https://www.liverpool.nsw.gov.au/community/your-community/seniors/seniors-festival-2026
https://www.harmony.gov.au/
https://www.georgesriver.nsw.gov.au/Council/Media/Celebrate-our-diversity-in-Harmony-Week-2025
https://www.georgesriver.nsw.gov.au/Council/Media/Celebrate-our-diversity-in-Harmony-Week-2025
https://www.georgesriver.nsw.gov.au/Council/Media/Celebrate-our-diversity-in-Harmony-Week-2025
https://newshub.medianet.com.au/2025/03/north-sydney-council-welcomes-new-aussies-this-harmony-week/93473/
https://newshub.medianet.com.au/2025/03/north-sydney-council-welcomes-new-aussies-this-harmony-week/93473/
https://newshub.medianet.com.au/2025/03/north-sydney-council-welcomes-new-aussies-this-harmony-week/93473/
https://www.sutherlandshire.nsw.gov.au/your-council/news-and-publications/council-news/harmony-week-a-celebration-of-culture-and-connection
https://www.sutherlandshire.nsw.gov.au/your-council/news-and-publications/council-news/harmony-week-a-celebration-of-culture-and-connection
https://www.sutherlandshire.nsw.gov.au/your-council/news-and-publications/council-news/harmony-week-a-celebration-of-culture-and-connection
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3 Create a resource hub  

Share your council’s vison for 
reconciliation that values the living cultures 
of Aboriginal and Torres Strait Islander 
peoples, embraces the truthful reflection of 
the histories and experiences of First 
Nations peoples, and is dedicated to 
equity, opportunity and respect for 
Aboriginal and Torres Strait Islander 
communities. 

Appendix 3: Close the Gap Day. 

Example:  

City of Sydney Council 

By acknowledging our shared past, we lay the groundwork for a future which embraces 
all Australians based on mutual respect and shared responsibility for our land. 

• Aboriginal and Torres Strait Islander protocols 
• Important dates and events 
• Sharing Aboriginal culture through storytelling 

4 Create a community video 

Create a community video to share across 

your social platforms. Remind community 

members knowing your neighbours can 

really help in emergencies or shock 

events. 

Appendix 4: Neighbour Day – as part of Neighbours Every day Every Day video. 

Example: 

• Blacktown City Council  –  smile, wave or say hello to your neighbours and 
people in your neighbourhood 

5 Run community events  

Host an in-person community event that 
brings young people together from across 
your local government area to connect, 
collaborate, and strengthen their local 
communities. 

Encourage and empower young people to 
use their voices to advocate for the issues, 
ideas, and opportunities that matter most 
to them in their community. 

 

Appendix 5: NSW Youth Week.  

Examples:  

• Fairfield City Council – NSW Youth Week is a time to put young people at the 
centre and celebrate the talents, achievements, strengths and contributions of 
young people. 

• Inner West Council – Youth Week returns to the Inner West, with a huge 
program of free events for young people aged 12 to 24! 

• Parramatta City Council – If you’re between 12-24 years of age and live in 
Parramatta, don’t miss your chance to get involved in the great line-up of 
programs and activities happening across the City. 

  

https://closethegap.org.au/
https://closethegap.org.au/
https://www.cityofsydney.nsw.gov.au/people-communities/reconciliation
file://///THHFIL32K/units-v/Environment/100RC/Resilient%20Sydney%20Strategy%202025-2030/Resilient%20Sydney%20–%20Direction%203%20–%20Connect%20for%20strength/Action%2017%20-%20Facilitate%20community-led%20action/Community%20Connections%202026/Aboriginal%20and%20Torres%20Strait%20Islander%20protocols
https://www.cityofsydney.nsw.gov.au/people-communities/reconciliation
https://news.cityofsydney.nsw.gov.au/articles/sharing-aboriginal-culture-through-storytelling?_gl=1*1i69ogo*_gcl_au*ODczNzM1NzQ5LjE3NzE0NjExNzc.*FPAU*ODczNzM1NzQ5LjE3NzE0NjExNzc.*_ga*MTkxNjE3MTA3NS4xNzQ5NTIyMjEy*_ga_BM6V05EPQ5*czE3NzE4ODY5MzUkbzE4JGcxJHQxNzcxODg5NzM4JGo1NyRsMCRoODQ1Mzg0MzEy*_fplc*Q1EzWWpMdlVKYmpiZiUyQlBFMmpWeE1YNXNVbTJ1UnhUZSUyRmluYnBxVW9WREs3Wkl2YlVPckZDVmI4SEs2MXhCeWs0VEVxbU84Vm9zVnAwTzlYSXgycWlRMm5iSzlZUU9FMm5YdkVMbm9QYmxSWFRQc3ZZRUR1SlE2JTJCN1NmWnpRJTNEJTNE
https://neighbourseveryday.org/
https://www.facebook.com/watch/?extid=SEO----&v=128432595839285
https://www.facebook.com/watch/?extid=SEO----&v=128432595839285
https://www.nsw.gov.au/arts-and-culture/nsw-youth-week
https://www.nsw.gov.au/arts-and-culture/nsw-youth-week
https://www.discoverfairfield.com.au/Discover/Festivals/Bring-It-On-Youth-Festival/What-is-Youth-Week
https://www.discoverfairfield.com.au/Discover/Festivals/Bring-It-On-Youth-Festival/What-is-Youth-Week
https://www.discoverfairfield.com.au/Discover/Festivals/Bring-It-On-Youth-Festival/What-is-Youth-Week
https://www.innerwest.nsw.gov.au/live/community-wellbeing/young-people/youth-week
https://www.innerwest.nsw.gov.au/live/community-wellbeing/young-people/youth-week
https://www.cityofparramatta.nsw.gov.au/community/young-people-and-families/young-people/youth-week
https://www.cityofparramatta.nsw.gov.au/community/young-people-and-families/young-people/youth-week
https://www.cityofparramatta.nsw.gov.au/community/young-people-and-families/young-people/youth-week
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6 Host webinars and share resources 

Host webinars, share resources and 
information because every person 
deserves to feel connected, valued, and 
supported - no matter what challenges 
they face. 

 

Appendix 6: Ending Loneliness Together. 

Examples: 

• Ending Loneliness Together Webinar on Global Social Connection 

• Loneliness Awareness Week 4-10 August 2025 

• A Call for Connection  

 

Credit: promotional images from Loneliness Awareness Week 
Australia 

https://endingloneliness.com.au/momentsmatter/
https://lonelinessawarenessweek.com.au/wp-content/uploads/2025/07/a-call-for-connection-understanding-and-addressing-youth-loneliness-in-australia.pdf
https://lonelinessawarenessweek.com.au/wp-content/uploads/2025/07/a-call-for-connection-understanding-and-addressing-youth-loneliness-in-australia.pdf
https://endingloneliness.com.au/who-webinar/
https://endingloneliness.com.au/momentsmatter/
https://lonelinessawarenessweek.com.au/wp-content/uploads/2025/07/a-call-for-connection-understanding-and-addressing-youth-loneliness-in-australia.pdf
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9. Logo and asset use 
 

Resilient Sydney Logo 
 
In your campaigns, we encourage you to acknowledge your council’s participation in this Resilient 
Sydney initiative. You can do this by using the ‘In partnership with Resilient Sydney’ logo, as 
attached in the campaign launch email.   
 
If you have further questions on the use of the Resilient Sydney logo, please contact Resilient 
Sydney at: RSO@cityofsydney.nsw.gov.au. 

  

mailto:RSO@cityofsydney.nsw.gov.au
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10. Examples of Community Connections 

campaigns in 2025 
In 2025, 32 councils of Greater Sydney took part in promoting Community Connections and 
joined Resilient Sydney’s campaign to promote the Get Prepared app, as part of Action 23 of the 
Resilient Sydney strategy.  

Please see examples below.  
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11. Appendices  

Appendix 1: NSW Seniors Festival (2 – 15 March 2026) 

The festival celebrates the role and contributions of older adults to our local communities. 
Attracting tens of thousands of participants to events and activities across NSW, the festival is a 
much-loved, annual celebration. 

Running from Monday 2 to Sunday 15 March 2026, the festival honours the contributions of people 
aged 60+, and 50+ for Aboriginal people and those with a life-long disability.  

This year’s theme, ‘Live life in colour’, invites seniors to embrace creativity, connection, and an 
active lifestyle celebrating the journey and the adventures still to come. Now in its 68th year, the 
festival reflects the NSW Government’s commitment to building inclusive, healthy communities 
where older people are recognised, supported, and empowered. From art and music to sport, tech, 
travel, and wellbeing, there’s something for everyone. 

Appendix 2: ‘Harmony Week (16 – 22 March 2026) 

Harmony Week is the celebration that recognises 
our diversity and brings together Australians from 
all different backgrounds. 

It’s about inclusiveness, respect and a sense of 
belonging for everyone. 

You can wear orange to show your support, or 
you can attend/host a Harmony Week event. 

Add the Harmony Week web badge on your 
council website. The Harmony Week web badge 
has been developed as a simple way for you to promote your events on your council website. To 
add the Harmony Week badge to your website, right click, ‘save as’ on the image and upload it to 
your website. Make sure to link the image back to http://www.harmony.gov.au.  

Create a Harmony Week event or cultural diversity section on your council’s homepage. You may 
like to dedicate an area of your homepage, or a specific page of your website, to telling people 
about your Harmony Week event or, more broadly, your organisation’s cultural diversity. 

Harmony Week graphics have been for you to use on your website. Web banners are easy to use 
content and/or images that can be used on websites to promote events. You can use the Harmony 
Week web banners on your website in a variety of ways and on a variety of pages.  

https://www.nsw.gov.au/sites/default/files/noindex/2025-10/nswseniorsfestival_promotional_toolkit_2026.pdf
https://www.nsw.gov.au/sites/default/files/noindex/2025-10/nswseniorsfestival_promotional_toolkit_2026.pdf
https://www.harmony.gov.au/stories/story?storyId=209
https://www.harmony.gov.au/stories/story?storyId=209
https://www.harmony.gov.au/Documents/get-involved/online-promotion-kit-government.pdf
https://www.harmony.gov.au/resources/web-banners
http://www.harmony.gov.au/
https://www.harmony.gov.au/resources/web-banners
https://www.harmony.gov.au/resources/web-banners
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Appendix 3: Close the Gap Day (19 March 2026) 

Closing the Gap acknowledges the ongoing strength and resilience of Aboriginal and Torres Strait 
Islander people in sustaining the world’s oldest living cultures. 

Closing the Gap is underpinned by the belief that when Aboriginal and Torres Strait Islander 
people have a genuine say in the design and delivery of policies, programs and services that affect 
them, better life outcomes are achieved. It also recognises that structural change in the way 
governments work with Aboriginal and Torres Strait Islander people is needed to close the gap. 

All Australian governments are working with 
Aboriginal and Torres Strait Islander people, their 
communities, organisations and businesses to 
implement the new National Agreement on Closing 
the Gap at the national, state and territory, and local 
levels. 

This is an unprecedented shift in the way 
governments have previously worked to close the 
gap. It acknowledges that to close the gap, 
Aboriginal and Torres Strait Islander people must 
determine, drive and own the desired outcomes, 
alongside all governments. 

This new way of working requires governments to 
build on the strong foundations Aboriginal and 
Torres Strait Islander people have, through their 
deep connection to family, community and culture. 

Implementation Plans have been developed and 
delivered by each party to the National Agreement, 
in partnership with Aboriginal and Torres Strait 
Islander partners. They set out how policies and 
programs are aligned to the National Agreement and 
what actions will be taken to achieve the Priority 
Reforms and outcomes. 

 

https://www.closingthegap.gov.au/national-agreement
https://www.closingthegap.gov.au/node/210
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Appendix 4: Neighbour Day (29 March 2026) 

Help create, share and grow belonging every 
day across Australia and build the inclusive 
communities you want to live in, one 
relationship at a time. 

The Neighbours Every Day campaign 
provides simple, practical tools to create, 
share and grow belonging, each and every 
day of the year. 

The annual day of action for Neighbours 
Every Day is called Neighbour Day - 
celebrated on the last Sunday in March.  

Creating and sharing belonging by building 
and maintaining respectful relationships can 
change communities and has a positive effect 
on people’s wellbeing 

Host a gathering or share a simple moment of 
connection. Reach out to neighbours, friends 
and community members. Express gratitude 
and celebrate the importance of social 
connection. 

 

 

 

 

 

Belonging Every Day - it starts with you!  

1. Start small. By making small connections throughout the year, you will build up confidence 
and grow your network. Check out the Conversation Cards for some helpful and fun 
conversation ideas.  
 

2. Leave a connection card. Share a friendly note or your contact details. Even if someone 
doesn’t respond straight away, this small gesture can spark a sense of belonging.  
 

3. Volunteer at a local organisation. Shared experiences help people feel included and part 
of something bigger. Perhaps invite a neighbour, friend or family member to join you. 
  

4. ‘Cuppa by the kerb’. A simple cuppa in the street can become a regular way of creating 
belonging. Invite people you know and those you don’t yet. Everyone brings their own 
cuppa and a snack. Regular catchups grow belonging.  
 

5. Get out there. Hang outside, in your front garden, or spend extra time at your letterbox. 
Take short walks and use communal spaces where you'll bump into neighbours. Smile, 
wave, say hello - you'll make someone's day and feel good too. 

 

 

 

 

https://neighbourseveryday.org/wp-content/uploads/sites/2/NED-Talking-Points-2026.pdf
https://neighbourseveryday.org/wp-content/uploads/sites/2/NED-Talking-Points-2026.pdf
https://neighbourseveryday.org/resources/downloads/
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Appendix 5: NSW Youth Week (16 – 26 April 2026) 

What is NSW Youth Week? 

NSW Youth Week is an opportunity for 
young people across NSW to come 
together in their local communities. 
Councils, youth organisations and schools 
work with young people to host free 
activities, events and competitions! 

If you live in NSW and are aged between 12 and 24, you can get involved and celebrate Youth 
Week by:  

• attending live events 

• showcasing your talents 

• taking part in competitions 

• using your voice to advocate for things young people want in your local community 

• having fun! 

The theme for NSW Youth Week 
2026 is ‘Dream. Dare. Do.’ 

The theme was proposed by 15-year-
old Hafsa, who is a member of the 
2026 NSW Youth Advisory Council. 
Hafsa states that the theme 
“encourages creativity and courage, 

inspiring young people to dream big and take real steps to make those dreams happen.” 

The theme was one of three suggested by youth advisory groups in NSW and voted on by children 
and young people in NSW. 

Appendix 6: Ending Loneliness Awareness Week (3 – 9 August 2026) 

Ending Loneliness Together is 
Australia’s peak body bringing 
people and organisations together to 
drive and coordinate Australia’s 
response to loneliness. 

A national campaign is held annually 
to raise awareness of loneliness and 
inspire meaningful connection.  

In 2026 the campaign will run August 
3rd to August 9th. 

Loneliness is recognised as the next 
global public health emergency we 
must address.  

https://www.nsw.gov.au/arts-and-culture/nsw-youth-week/information-for-councils
https://endingloneliness.com.au/wp-content/uploads/2022/08/ELT_Whitepaper_July2022-1.pdf
https://endingloneliness.com.au/wp-content/uploads/2022/08/ELT_Whitepaper_July2022-1.pdf
https://endingloneliness.com.au/wp-content/uploads/2022/08/ELT_Whitepaper_July2022-1.pdf
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Appendix 7: Community Language Resources  

On the NSW Seniors Festival Communications 
Resources page, there are downloadable in-language 
assets for the Seniors Festival and Seniors Festival 
Expo. These include:  

▪  Social media copy and social tiles in multiple 
languages. 
 
▪  Translated resources available in: 

1. Hindi 

2. Arabic 

3. Chinese (Simplified / Traditional) 

4. Korean 

5. Vietnamese 

6. Filipino 

7. Greek 
  

 

Each language set includes ready-to-share text and graphics to help promote the festival to 
culturally and linguistically diverse communities. 
 

The national campaign run by Relationships 
Australia provides translated marketing 
resources for Neighbour Day, including: 

• Infographics translated into multiple 
community languages 

• Social media tiles in key languages 
aimed at supporting engagement across 
diverse groups 

• These translations include simplified 
Chinese, Arabic, Italian, Greek, Korean 
and Vietnamese, making it easier to 
promote the campaign message in your 
community.  

These materials were developed in partnership 
with translation and design partners to ensure 
they’re culturally accessible and community-friendly. 

 

 

https://www.nsw.gov.au/sites/default/files/noindex/2025-10/nswseniorsfestival_promotional_toolkit_2026.pdf
https://www.nsw.gov.au/sites/default/files/noindex/2025-10/nswseniorsfestival_promotional_toolkit_2026.pdf
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Appendix 8: Additional resources 
 

1. Embrace Multicultural Mental Health: provides multicultural communities with access to 
resources, links to services and translated information on mental health 
 

2. NSW Government: multicultural and translated resources to help multicultural families and 
those who work with multicultural communities to learn more about Communities and Justice, 
services and the sector. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://embracementalhealth.org.au/
https://embracementalhealth.org.au/community/translated-information
https://dcj.nsw.gov.au/children-and-families/information-for-multicultural-families-and-communities/multicultural-and-translated-resources.html


 

 

Resilient Sydney is a program for Greater Sydney in New South 
Wales, Australia, to build the capacity of individuals, communities, 
institutions, businesses and systems to survive, adapt and thrive 
in the face of chronic stresses and acute shocks.  

Resilient Sydney is a regional collaboration of the 33 local 
governments of Greater Sydney, aligned to the global Resilient 
Cities Network. The Resilient Sydney Office is funded by local 
government and hosted by the City of Sydney. 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Contact 

RSO@cityofsydney.nsw.gov.au 

www.resilientsydney.com.au 

 Resilient Sydney 

   au.linkedin.com/company/resilient-sydney 

mailto:RSO@cityofsydney.nsw.gov.au
http://www.resilientsydney.com.au/

